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Modern Merchandizing 

ONE year's activity HY THE BOSTON EDISON CO. IN PROMOTING 
THE USE OF CURRENT CONSUMING DEVICES AND THE RESULTS 

D uring the }ear of 1912 The Edison Electric Illuminating Com- 
pam of Boston entered into the most important campaign that it 
had ^ et undertaken, in promotino the use, amon« its customers, ot 
current consumini> de\ices. The indiMdual features of this campaign are 
summari/ed belo\\ and the more important are described later in detail. 

The Boston 191*2 Electric Show 

That year saw The Boston 1912 Electric Show, the greatest exposition 
of its kind ever held. This Show was run at a cost of over two hundred 
thousand dollars, and, although the books naturallv showed a deficit at 
the end, this was more than made up for bv the enormous educational 
value of the exposition. Over three hundred and fiftv thousand people paid 
admission at the doors of Mechanics 
Building during the four weeks of the 
Show and were shown the varied appli- 
cations of electricitv to domestic and 
commercial uses. 

Electric Vehicle Campaign 

The countrv -wide attention that the 
Boston Edison has bioui>ht to the elec- 
tric vehicle through the medium of The 
Electric Motor Car Club of Boston has 
increased the sales of motor cars in 
New England and has added materiallv 
to the income of the Com pan v . The 
Electric Motor Car Club was organized 
in 1911, and through the cooperation 
of the dealers, manufacturers and the 
Edison Companv, has developed into a 
live organization that has done things 
and will continue to do them. Manv 
victories have been won bv the electric 
truck owners of Massachusetts in the 
legislature throu^>h the help and lov - 
alty of the Club. 

During the past vear seventeen new 
agencies for electric vehicles were taken 
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in Boston, and tlie sales of these cars increased o%er ninety per cent. 

The Ne« England Section of The Electric Vehicle Association Amer- 
ica has become closely allied with The Electric Motor Car Club, and these 
two organizations have done a tremendous amount of work towards mak- 
ing Boston an electric \ehicle city. 



Massachusetts Institute of Technology 

During this electric sehicle campaign the Boston Edison authorized an 
expenditure of S7,500 by the Massachusetts Institute of Technology to 
enable it to carry on investigations of various sorts to determine the cost 
of operating electric vehicles under all kinds of conditions. These investi- 
gations have been carried on vear after vear and have been of enormous ad- 
vantage to the electric vehicle industry. The recently announced depart- 
ment of investigation inaugurated with a SI 00,000 endowment at the 
Massachusetts Institute of Technology is admittedly a direct result of the 
researches carried on b_v them for Tlie Edison Company. 



Farm or Edison Light and Power 

Pei haps the most unusual method of attracting the attention of the 
public has been bv means of ‘“The Farm of Edison Light and Power.” 
The outlving districts supplied bv the Boston Edison are mostly devoted 
to small scale farming and market gardening, and the Company sought to 
interest them in the farming implements that could be operated from their 
lines at low cost to the consumer. The Farm itself is a portable affair, be- 
ing housed in a huge tent, and is making the rounds of all of the small 
towns where farming of any kind is undertaken. It contains practically 
everv farming implement and appliance that is made to operate bv an 
electric motor, ami manv sales are being reported. The amount of these 
sales and the number of people visiting the Farm have been very gratify- 
ing to the Companv in view of the natural slowness of the New Englander 
in taking up new and different methods of operating his industries. 



House of Edison Light 

The ‘‘House of Edison Light.” which In this time is well known through- 
out the whole countrv . was built bv The Edison Company to educate the 
housekeeper in the use of electricitv in the home. 

This House is also portable, and is moved around the Edison territory 
bv means of electric trucks, similar to the Farm. In this way it has been 
able to reach all classes of customers and has brought home to the house 
ow'iier. in a more striking manner than bv' any other possible method, the 
feasibility and economy of using electric appliances. 



Lecture BureaI' 

During the last vear the Company entered seriously upon a campaign 
to promote the use of devices by giving lectures before gatherings of dif- 
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ferent kinds. The Company had tried out this scheme a fe^^ years before 
and the results had been so gratif}in^ that the} decided to enlarge upon 
it and gi\e lectures before any societ} , club or gathering that >\ould like 
to hear them. The lectures ha\e stirred up a great deal of interest and 
ha\e all been \er\ well attended. An addition to this lecture bureau is a 
corps of demonstrators that accompan} the lecturers and gi^e a practical 
demonstration of the use of the \arious appliances. This lecture division 
also had full charge of three “Mav Breakfasts’’ that were given bv sub- 
urban churches. 

It is the intention of the Companv to increase the number of lectures 
and demonstrations next vear and give the talks onh before gatherings of 
one hundred or more people. Ahead} the Superintendent of Advertising 
has booked a large number of lectures for the coming season and is send- 
ing out special letters to the man} societies and gatherings to meet next 
winter, offering to gne them a free evening's lecture and demonstration. 

EiECTRIC RaNCtT Campaigv 

During the month of Julv the Appliance Department inaugurated a 
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plan of selling to the Company’s 
customers electric cookin^r ranges 
at a ver} lou price, to he paid in 
instalments. The plan follov^ed was 
to obtain a selected list of prospee- 
ti\e range customers. Letters \\ere 
sent out to these accompanied h\ 
a booklet prepared b} the manu- 
facturer of the range. If the first 
letter did not bring an} results, 
follo\N -up letters ere sent out. The 
proposition offered b} the Com- 
panv is to sell to the customer a 
No. 7 Simplex Electric Range, 
\Nhich costs $100 for S60, to l>e 
paid in ten monthh instalments, 
each to be added to his monthl} 
bill. The customer has to do the 
wiling at his own expense. These 
monthh paMiients gi\e the custo- 
mer ample time to determine 
whether he likes the range or not. 
If he does not like it, he can return it at am time during the ten months, 
but the pavments he has already made are kept b\ the Compan> to pay for 
the cost of putting the range back in saleable condition. 

Tlie Appliance Department has made arrangements with a wiring con- 
cern to put in the installations for a fiat price. This price is lower than 
the customer could get it done for b\ a local wiring man. This price 
(S33 00) includes all necessar\ wiring to operate the range, including 
pilot lamp, etc., on all installations within twent^-fl^e miles of the State 
House. 

This campaign has just been started at the time of this writing, so it 
IS impossible to tell what the results will be. 

Flxtiron Campaign 

For the last five \ ears The Boston Edison has carried on a flatiron cam- 
paign among its suburban customers. In the Spring of the }ear it sends 
out return postals to all of its out-of-town house customers, offering to 
send them a flatiron for thirt} da}s trial. The} were gnen their choice 
of a three or six pound General Electric or Simplex Iron. Last }ear the 
three pound iron was not gixen, as it was found that \er} few wished for 
one. If the customer were satisfied with the iron, he could be billed for it 
at S4.50 h\ returning an order which had been sent him at the end of the 
first month. 
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In 191J2 o\er 22, ()()() postal cards ^^ere sent out. ()\er one thousand of 
these were returned asking for an iron. 0^er ninet\ per cent of the irons 
sent out ^^ere sold to the customers at the end of the month. This thirty 
da} s ^^as extended in some cases to si\t\ and eNen ninet} da\s. In these 
fe^\ cases the customer did not return either iron or order, and it ^^as nec- 
essar} to make a can\ass of all these. In most cases the agent came aw a} 
with an order. 

The results of this campaign are always successful and it is the inten- 
tion of the Compaii} to keep it up next ^ear. 

Applianck SroKbs 

In addition to all these lines of actn lt^ , The Boston Edison maintains 
stores where a complete stock of the latest electrical appliances ma} be 
had. The main shop occupies two large rooms under the Edison Building 
at No. 39 Bo\lston St. The^ also ha\e fi\e branch shops in Newton, lEde 
Park, Waltham, Lexington and Chelsea, at a distance of fiom fi\e to fif- 
teen miles from the center of Boston. 

The Appliance Department, which operates these shops, gnes free 
demonstrations at the homes of the customers, and for this purpose it has 
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T^o Carloads of Flatirons 

a “Flving Squadron” «ho not only give such demonstrations, but also 
canr ass sales for the Compan\ 

Electric Signs 

The Com pan V also maintains signs throughout Boston and its suburbs 
adrertising light and power. The most prominent of these is the large 
Edison clock on Boylston St This clock is the largest sign clock in the 
world and w as put in operation during The 1912 Boston Electric Show 
last October. 

This clock has a height of fifty -eight feet and a w idth of fifty -four. Ihe 
diameter of the dial itself is thirty-four feet. The minute and hour hands 
are eighteen and fourteen feet long respectively. The whole sign itself has 
6300 lamps, most of them 5-watt 12-\olt tungsten sign lamps with 
series-multiple wiring A few lamps are 110-volt with larger candle-power 
to give a brighter effkt than tlie rest The weight of the entire sign is 
seventeen tons, while the hands weigh 1400 lbs The clock has not the cus- 
tomary tower clock equunnent with weights, etc., hut is opeiated fiom an 
eight dar master clock with a Seth Thomas movement. This master clock 
is^situated on the second floor of the building on which the sign is placed 
so that w eather conditions and high w inds cannot affect the time. This 
small clock is arranged to close the solenoid circuits, which in turn oper- 
ate relay switches, thereby turning on a small 1-20 H.P. motor which re- 
volves the minute and hour hands proportionatelv. The mechanism has an 
automatic throw-out so that the minute shaft can make only one sixtieth 
of a revolution each minute and when controlled by the Seth lliomas 
pendulum morement must keep in exact step and regulate the time as in- 
dicated by the master clock. Collector rings are used to supply current to 
the hands. It is planned to keep this sign in operation for many } ears to 
come, haring leased the roof until 1922. 
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The Company has built and operates ten different signs, one in each of 
the follo>Ning to^^ns : Chelsea, South Framingham. Natick, Hopkinton, 
Ashland, Holliston, Norfolk, Walpole, Waltham and Canton. These signs 
are run in co-operation with the Chambers of Commerce of these towns and 
ad^ertise cheap electric power and suitable locations for factory sites. 

In addition to these signs there is a large one near the South Station 
easily seen from all trains entering or leaAing the city. The compan^ also 
has a few signs on prominent corners in the suburbs of Boston ad\ertising 
light and power. 

Pay Stations, Mazda Lamps, Etc. 




The pa\ station system of the Boston Edison Compam was inaugurated 
for the comenience of its customers. The Edison territor} co\ers 597 
square miles with a population of 1,500,000 people and feeds fort\ dif- 
ferent towns. To co\er this large area there are thirt\ -si\ pa} stations 
where customers ma^ pa} their bills. A few^ of these stations also take new 
applications for electric service but the priniar} object of the pa^ station is 
to ha^e a proniinenth located 
place w here customers can con- 
V enientb come to settle their 
accounts. 

bix V ears ago this Compan^ 
began to furnish ^la/da lamps 
to its customers at an excess 
charge of SI. 10 for 40- and 
60- watt lamps. Toda\ this 
price has gone down to 14 and 
16 cents foi- these si/es of 
lamps, while lamps of o\er 60 
watts are guen free. This de- 
crease has been slow but each 
^ear the Compam has been 
able to announce a change in 
the excess charge. The Com- 
pam has alwa}s furnished car- 
bon lamps free of charge to its 
customers, but has never be- 
fore given free Ma/da lamp re- 
newals. These lamps can be 
obtained at the main office, at 
the different stores of the Coni- 
pan\ , and at four stores owned 
b\ electricians and wiring con- 
cerns who ha^ e special arrange- 
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ments with us to sell lanip'^ to our customers. On the next page is a table 
show ing decrease in prices of Ma/da lamps. 
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TABLE SHOWING DECREASE IN PRICES OE MAZDA LAMPS 



Wattage 


Jan. 

15 

lOOS 
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May 

25 

'OS 


Oct. 

26 

'08 


Oct. 
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A pr. 
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A ug. 
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.35 


.14 
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1.10 
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1.10 




.65 
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.40 


Free 
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Free 
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2.00 




Fret 


500 














2.25 
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The 1912 Boston Electric Show 

I N the Fall of 1909 the Management of The Edison Electric Illuminat- 
ing Company of Boston decided that the time had come lor Boston 
to ha^e another Electric Sho\\, and the} immediately perfected an or- 
ganization to bring out The 1912 Boston Electric Sho\\. The plans were 
so elaborate that the} decided it would not be feasible to have it before 
1912, as that would give them two full years to gather together the many 
manufacture^ and exhibits which the Show would need to make it an en- 
tire success. As it turned out the two years was hardh time enough to 
solve some of the problems that were brought lorv\ard for solution b} the 
Show Management. 

The first problem v\as to pick out the best time of year to hold a show . 
October v\as finally chosen because it had been for vears the show and con- 
vention month of Boston, and also the month v\ hen all New England visits Bos- 
ton to do its annual shopping. 

The next step was the leas- 
ing of Mechanics Hall, the 
largest permanent exposition 
structure in the Countrv . 

The aim of the Management 
was to collect together, under 
one roof, representations of 
every practical and economi- 
cal, as well as novel, applica- 
tion of electrical service. In 
order to do this it was neces- 
sarv to get people all over the 
world interested in the project 
and to get from them informa- 
tion concerning anything that 
they had in the electrical line 
that was new, or an} thing that 
they had heard of anvone else 
hav ing that v\as of interest. To 
interest the people and get this information, a page advertisement was in- 
serted in the leading electrical papers of England, Germany, France, Aus- 
tria, Italy^ and Japan. Part of this advertisement was as follows: 

**The Management of this Electric Show are searching the World over 
for information about the use of Fdectric Light, Heat and Power in ever\ 
trade, industry or other possible field of application. 

**The Management especially wish to learn about ever} unique, novel 
or exceptionally economical use of Electric Ser\ice that has been found 
practical anywhere in the World. 
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Setting tor 1 lectric Vehicle Exhibit 

“ Ihe Management are quite suie the man\ esteemed and experienced 
friends of progress m electiicitj in toieign countries know things in this 
line nevei heard of in \meiica, and sincerel\ hope to heai from man\ of 
them. ” 

Many \aluable and interesting suggestions were recei\ed b} the Show 
Management as a result of this actnity. 

In addition to these ad^ertlselnents, letters were sent out to all the dip- 
lomatic and consular representatives of the Ignited States Go\ eminent in 
all the foreign countries, calling attention to the Show and asking them 
to interest the people in their countries in the proposition, and to e\oke 
their aid in disco\ering new and interesting de\ices. Letters were also sent 
to a long list of friends and acquaintances in foreign countries who had 
entertained Boston Edison people, or had been entertained by them, asking 
them to spread the news about the Show where it w'ould do the most good. 

Accompanying each one of these letters was a package of advertising 
matter. The question of publicity is one of the most important problems 
of any show, and in this case the publicity^ started at the time the Show' 
w'as organized and was maintained throughout on the same broad scale and 
in the same intensive way just described. 
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Nothing was o^e^looked in this quest for information, and records, 
Go\ eminent archives, libraries, reference bureaus and clipping bureaus 
v\ere ransacked for information and suggestions. 

Representatives of The Edison Companv attended conventions all over 
the country and left behind them a trail of posters, red stickers and an 
interest in the proposition that was most encouraging. During the sum- 
mer preceding the Show, personal letters were sent to the proprietors of 
everv hotel and boarding house in New England; vsith these letters v\as a 
request that the posters, blotters and stickers that accompanied the letters 
be distributed for the information of their guests. This request was com- 
plied with almost without exception. Everv post office, garage, general 
store, newsdealer and auto agent in New England received a similar letter 
with a similar reipest. Hundreds of letters poured into the Management, 
expressing pleasure at being able to co-operate in such an enterprise. 

Eveiw Central Station in New England (and there are oser 370) were 
very great helpers bv co-operating in the Show because of the benefits thev 
must receive from such an educational enterprise. 

Along with these Central Stations were all the wiring contractors, sup- 
plv dealers and manufacturers in the electrical business. It v\as estimated 
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Main Aisle — Grand Hill Facing Bind Stand (Painting. Cistle on Rhine, in Background) 

that the letters and advertising matter sent to New England alone reached 
10,000,000 people. 

Special rates were offered b\ the different steamship and railroad lines 
daring the Show month to bring the jieople of New England to Boston. 
In New England alone, a dozen steamship excursion rate periods were in 
effec t, during the Show, between Maine and Boston ; about ten similar peri- 
ods on the Maine Central Railroad, and thirtv on the Boston K Blaine 
and Boston X: Albany systems. 

While all this actnity was going on, plans for the interior and exterior 
decorations and street lighting were being worked out. 

Many plans for the interior were submitted bv numerous decorating 
concerns, and the contract for this was let about a }ear before the Show 
opened. Work was immediatel} begun on these decorations and a small 
arm\ was engaged to build and paint the various decorations These were 
all built to scale so that when the time came to set them up in the build- 
ing no delav was encountered, and thev were put together the same as a 
knock-down house. 

The street illumination plans were perfected after many months of ex- 



Modern Merchandizing 



Page 21 




Mam \isle — Grand Hall Looking to\\ard “Mi/di” Cistle 



periment. As the scheme was finalh laid out, Huntington Avenue from 
Coplev Square to Massachusetts Avenue — three-ijuarters of a mile — was 
a bla/e of light. On each side of the Avenue there were fortv’-four artistic 
lamp fixtures; the two fixtures at each end carried thirteen special flame 
arc lamps, each about J2,000 candle-power; the remaining forty each had 
four large arcs of the same candle-power. The coloring of the clusters was 
a combination of pale green and pale pink, obtained from special carbons. 

The outside of the building was outlined on all sides by incandescent 
lamps. The whole front was a solid mass of lamps in varied colors and 
special designs to give a mosaic effect. In all, there v\ere 45,000 lamps on 
the exterior of the building. The top of the tower at the northern end 
w'as covered with 1,384 20-watt lamps and bv means of a flasher gave the 
impression that the whole tower was revolving at high speed. On the rear 
of the building there v\as a roof sign bearing the words ‘‘Electric Show. 
This sign was 270 feet long and 17 feet high, and contained 750 20-v\att 
lamps spaced 8 inches apart. The decorations on the rear and M"est New- 
ton Street sides of the building were long festoons of lamps in which “ Elb 
lighting” plaved an important part. 

The interior lighting was planned to conform to the different tv pes of 
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architecture used in the various rooms 
and halls. The lighting of the entire 
building was entirely artificial, as all 
the window's ^^ere boarded up so that 
the interior appeared the same in the 
morning as it did late at night. 

To take care of all this enormous 
amount of lighting, and also the power 
needed for the ^arious exhibits, The 
Kdison Company built a sub-station in 
the rear of Mechanics Building. This 
station took care of only alternating 
current, as an ample direc*t current ser- 
Mce \\as already in the building. This 
sub-station ^^as designed to feed from 
taps from one of the 13,200-^olt trans- 
mission lines. This wsls stepped down to 
2300 by means of three 500-kw. trans- 
formers. There were also one 100-k>\., 
three-phase, fi\e 50-kw. and one 30- 
k\\ . transformers stepping do^^^l to 230 
\ olts. These \\ ere to supply the ser\ ice for 
the secondary mains running through 
the building. There ^^as also a 2300- 
^olt primary circuit running on poles 
to supply one 50-k\^., four 30-kw. and two 20-k\\. transformers for oxer- 
head serMces into the building. 

The interior decorations xx ere planned to make the Shoxx , from an artis- 
tic standpoint, the greatest exposition that had exer l^een held in the city. 
Exerx inch of the barren interior of the building was coxered up by deco- 
ratixe materials. The main hall decorations xxere carried out to portray a 
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tx pical German xillage, xxith a castle in stone in the background, the effect 
being lx)nie out bx the gallerx construction and designs of the decoration 
of the exhibit booths on the main floor. 

The Electric ^ ehicle ^ection xxas a tx pical countrx park with xvalks and 
drixes, xxith the xarious exhibits scattered around among the trees. Ma- 
chinery Hall bore out the illusion of a large factory, xxith brick xvalls, large 
open xxindoxxs and ample illumination, characteristic of the modern elec- 
trically -drixen manufacturing plant. The basement conformed in its deco- 
rations to a marble palace and, unlike most shoxx s, contained some of the 



choicest locations in the building. 

The lighting of the interior reached its height in Exhibition Hall. This 
hall is surrounded on three sides by a gallery and on the fourth by a large 
stage. The galleries on two sides xxere occupied by small German houses. 
At the end opposite the stage, a large painted background depicted a vie 
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looking down a ri\er bordered bv grape-vined hills. At the stage end there 
was a large stone castle with a moat and battlements. The general light- 
ing of the central aisles of the hall was obtained bv ten large bron/e lan- 
terns mounted on 14-foot pedestals, each containing a 500-^^att frosted 
glass lamp. The glass of the lanterns was also frosted. Around the edge of 
the balcony were fifty lanterns of the same pattern as the central ones, car- 
ried on brackets. Each of these lanterns contained a 250-watt lamp, and 
was pro\ided with prismatic panes alternating pink and green in color. 
Each German house was illuminated b} a 60-watt lamp in a T-inch ground 
glass globe and the attics w'ere pro\ ided w ith 40-watt lamps to shine through 
stained glass windows. 

In Exhibition Hall the lighting consisted of about five miles of Elb light 
cable lighting, with approximatelv 25,000 lamps, aggregating 150,000 
candle-power. The structural bays were festooned with diagonals of four can- 
dle-powder units and a central pinning unit consisting of a 400- watt lamp 
in an oniamental globe. In the electric v ehicle section an elaborate canopv 
of red and green decorativ e cable was festooned between the edges of the bal- 
cony with a crown of four candle-power lamps at the top. There were scat- 
ter^ around the hall, where needed, about a hundred ornamental brackets 
with 60- watt lamps in globes, and also many posts with 60-watt units. 

Throughout the whole Show were 
distributed electrically-lighted artifi- 
cial flowers, especially around the bal- 
conies where they were clustered in win- 
dow boxes and handsome vases. The 
whole background behind these flowers 
was hand-painted natural scenerv . 

One of the most noticeable features 
of this Show was the varied character 
of its exhibits. As the Show ran four 
weeks, many manufacturers of electri- 
cal goods put in better exhibits than 
would have been the case in a short 
show . 

One of the oddest exhibits was that 
of a model electric garage in full opera- 
tion ; not only did the exhibitors hav e 
their demonstrating cars washed and 
charged there, but manv of the large 
users of electric trucks in Boston kept 
their cars there. The rates at this ga- 
rage were similar to those of an} garage 
in Boston, and the service was of the 
best. 

There were also complete factories 
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The Uestiurant 

for making storage batteries, for canning tea, coffee and sugar, making 
bread, and \\ ashing clothes. At this Show the incandescent lamp was made 
for the first time in a public exhibition. 

As with all shows of this kind there were man} unusual features to at- 
tract the crowd. For the first two w eeks of the Show Creatore and his noted 
band were the dailv musical attraction, while for the final fortnight, Lib- 
eratti held the center of the stage. Another feature that always attracted 
a crowd was the '“Talking Punkin ” which puzzled e\er}body who saw it. 

There was a large, up-to-date restaurant in the Show, where out-of-towm 
]:>eople who came to spend the day could eat. It was found that this restau- 
rant was very well patronized at all times, and it was thought the main 
reason for this was that the decorations of the room portra}ed an old feudal 
hall, which was filled with relics of the olden days wdien knights held sway. 
It was much more attractive than the plain walls of an ordinary cafe and 
the people did not have the feeling of being outside the Show when they 
came in to eat. 

A further attraction was the musical concerts gi\en on \arious makes of 
auto-pianos and on the automatic violin-player. These concerts were well 
attended, and proved an excellent place to rest after walking through the 
many exhibits. 

In a show such as this one there can be no immediate results. Sometimes 
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“Mazda” (Castle 



it takes many months 
before any increase in 
business is seen \ihich 
can surely be caused by 
any particular activ- 
ity. This >^as partly 
tme in this case, al- 
though there >^as a 
marked increase not 
only in interest about 
electricity, but in the 
Company’s business. 

The Management of 
The Edison Company 
announced on the open - 
ing day of the Sho\^ a 
ne^^ rate for heating, 
cooking, irrigation. 



etc This rate made it possible for many of the small derices to ^ run and 
operated in mam of the families «hich could not afford them before As 
a result much more interest was taken by the public in these devices than 
heretofore, and sales began to inciease from the time the doors of the Show 

^In addition to this increase in business there was a marked manifestetion 
of popularity toward The Edison Company which was undoubtedly the le- 
suit of the good advertising and fair treatment by the Management ot the 



The many exhibitors spoke of the wonderful advertising value of the 
Show, and the amount of business which they received from it. y ithout 
exception the sales from this Show were larger than from any other show 

in which they had participated , ^ . i. i 

One of the most interesting facts about the Sho\^, ^^as the interest taken 




Rear ^'lew from Boylston Street 
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Huntington Avenue at Night 
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in it b\ concerns who 
Mere not exhibitors. 
Perhaps the best wa\ 
of brin^»ingj this point 
out IS bv the number 
of tickets vhich thev 
lK)U<?ht and paid for 
and ga^e awav to their 
o\in customers. The 
different central sta- 
tions in Ne>\ England, 
alone, ga\e a^^av 37,- 
597 tickets w hich thev 
Ixiught l)efore the 
Sho\^ from the man- 
agement at t>\entv- 
fiNe cents each. The 
banks and brokers in 
Boston Ixiught alto- 
gether 1,661 tickets. 
The exhibitors themselves l>ought 27,291, v'hile stores, electricians, w inner 
concerns and other interested i)eople Iwught 1,429, bringing the total for 
miscellaneous tickets up to 67,978 None of these tickets include the 
208.125 that were Iwught at the door The Boston Txlison Company iC- 
self ordered 92,301 tickets which it gave to its customers and 5,117 
tickets which it gave to its employees. Of these 97,418 tickets, 68,839 
were taken up at the door and then charged to The Edison Company. The 
Show management 
itself gave away as 
complimentarv to 

press, etc., 5,486. 

This figure does not 
include the 12,793 

that weregi venaway 
for the first night 
which was a free 
night. 

The I^lison Com - 
pany also paid the 
Show Management 
S5,960 for the space which it used at the Show. 

On page 30 is a table shov^ing the numljer of tickets sold, the income 
from these tickets and the attendance. An additional table sho\^s the ex- 
penses and income incurred bv the Show Management and the final deficit 
charged to the Show 



BOSTON ELECTRIC SH^ 

MECHANICS BUILDING 1 

SEP. 28!? TO OCT. 2 61!^ 

1000 Exhibits Electrically Operated 

TNC CMCATC8T CLCCTKIC SHOW THE WOULD HAS CVCR SEEN 

Same Brilliant Illumination From 10 A.M. to 10 P.M 
ADMITS TO EVERYTHING - >5 



One of the Posters 
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Tickffs 

Sold at lidiMoa M iscel- Compli Cash Income Total AtUn- 

Door J'lckf.tH laneous mentary At Door Prepaid Income dance 
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Expenses Ivcl krpd bv the^^Shonn Man age men r 



Pay roll 


$19,654.42 


Misc. expenses 


12,991.32 


Ach ertising 


36.296.89 


Expert services 


3,446.53 


Printing 


.5,077.78 


Kent and insurance 


18.697.67 


Decorations 


101,131.34 


Music 


11,787.65 


Electric service 


8.291 24 
$217,374.84 



Income of Show Managimeni 
Income from the space S89,580.90 

Income from the tickets 87,103.88 

SI 76,684.78 



DtFicii Inclrkei) b\ the Show 
1217,374.84 
176,684 78 

S40,690.06 




Mysterious ‘‘Joe” 
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Blotters, Matches, Posters, etc.. Used in Advertising: the Sho\i 



The Electric Motor Car Club of Boston 



The Electric Motor Car Club 
of Boston 

T he Edison Company for two years previous to 1911 had been in- 
vestigating for itself the feasibility of using the electric vehicle on 
an extensive scale. The records which it obtained proved conclu- 
sively that the electric, when properly designed for its work and intelligently 
cared for, was the cheapest mode of transpoitation. The Company was now 
in a position to add its hearty endorsement to the electric vehicle, and to 
this end it sent the following night lettergram to two hundred manufac- 
turers, agents and representatives of electric vehicles and storage batteries 
throughout the countrv . 

‘^Boston, February ^5, 1911 
‘"The Edison Electric Illuminating Company of Boston starts immedi- 
atelv’ one hundred thousand dollai campaign of education and purchase for 
electric vehicles in the five bundled and fifty square miles of territory cov- 
ered bv’ its lines. In this large work the Company invites your participa- 
tion and co-operation. The Company has recently purchased thirtv -four 
electric pleasure and commercial vehicles and will replace approximately 
one hundred and twenty more of its horses and wagons, horses and buggies 
and thirty-nine gasoline cars with electrics. Orders will be distributed 
among different manufacturers. No promises to any, but purchases will be 
made only from those manufacturers who aie adequately and substantially 
represented in Boston. This Company is equipping and will operate a pub- 
lic garage under the auspices of the Electiic \ ehicle Association of Amer- 
ica. A low rate for complete service including electricity, irrespective of 
daily mileage, to encourage the industry. \ our president and officers are 
cordially^ invited to attend the inauguration of the campaign at a dinner 
and conference in Boston, March 3rd, given by The Edison Electric Il- 
luminating Companyx Seventy -five electric vehicle companies, motor manu- 
facturers and allied industries are invited, also all local vehicle representa- 
tives. Boston Automobile Show opens next day Ev ery inch of space sold ; 
fifty per cent more net square feet of exhibition space than New York 
show and over-flow fills Horticultural Hall completely 

""Please telegraph at our expense total number of your officers expected 
and their names. 

""Thi Edison Ei eciric Iru viix \ti\g ( -o or Boston, 
By Chxrifs L Edgar, President 

It was in response to this invitation that about one bundled representa- 
tives of electric vehicle interests met at the Hotel Thorndike on March 4, 
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1911, to help the Edison Compan} in its educational campaign. The fol- 
lowing morning there appeared in all the Boston papers a full page endorse- 
ment of electric ^ehlcles b} the Edison Company ; a copy of this advertise- 
ment was sent to every electric ^ehicle and storage battery manufacturer in 
the United States, 

A month later, the Company sent the following letter to the ^ehicle in- 
terests in Boston. 

“De<u Sir: 

our attendance is cordialh requested at a meeting and conference to 
be held at an INFORMAL dinner to be gi>en to the Dealers and Electric 
\ehicle Manufacturers’ Kepresentati^es by this Company at Hotel Thorn- 
dike, on Monda^ e\ening, April 3rd, at 7 o'clock. 

“The dinner will be purely a local affair, but we shall l>e glad to wel- 
come officers of am of the Electric \ ehicle Manufacturers who happen to 
be in Boston at the time. 

“The Company has set forth at length its own ^iews as to wa}s and 
means of de\ eloping the electric \ ehicle industr} in this territory , and now' 
it wants the views, suggestions and criticisms of the local represen tati\es 
of electric vehicles. 

“Will you please be prepared to \oice any suggestions vou may have, 
so that you can give them to us next Monday night ^ 

“This Company is not selling electric ^ehlcles, but it will endeavor to 
extend to the fullest extent, all legitimate aid to local dealers and repre- 
sentatives. 

“So please come prepaied to gi^e us }our ^iews fulh, and please ad\ise 
bv return mail whether or not you can be present next Monday evening. 

‘Aer} truh }ours, 

“Thk Edison ELfciRic Ii llmivaiing Company, 
By W. H. Aikins, General Superhitejulent .* ^ 

In response to this letter, about fort} \ehicle and batter} representatives 
gathered on April 3rd at the Thorndike for dinner. It was at this meeting 
that The Electric ^ ehicle Club of Boston had its inception. 

At this dinner, Mr. W. H. Atkins, General Superintendent of The Edi- 
son Companv , announced that if the local dealers would hold weekly meet- 
ings to help secure closer working conditions and for social intercourse, The 
Edison Companv would furnish the luncheons and place of meeting. The 
dealers present formed a committee to consider this matter. At the next 
meeting on April 20, the committee presented a favorable report, and it 
was voted to organize a societv to take advantage of The Edison Companv 's 
offer. At the meeting on April 26 the gathering was organized under the 
name of The Electric \ ehicle Club of Boston, and officers were elected to 
consist of a permanent secretarv and a chairman to be chosen at each meet- 
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I hiv*. httn ftd 'ind foiullt I — bulliid md hi.iti.n 
I hiw known Siicc».*vs ind Comfort Pnist tnd f httcr> 

I hiv*. fKin the Id >1 ^f the Rich ind the Help of the Poor 

I htve lived from Cenfurv to Ctnrurv ind I hjvc known the height of m> fime ind 



sef jinevs 

And heeiuse I hive been RreJt and because I have Knowledge ind Intelligence I cm 
sec w h it IS V) boldly w nt upon the face of the Future 

I am ^re-it enough to bow to the greatness of Man I im strong enough to vield to 
the' gre Iter strength of Iron and Steel and to the primil force and power of Flectncit> 

1 pr udiv bow ms head before the idvancing march of Progress— before the growing 
r k in I current f relentless Time 

I live in the gl'innis niem< rv of m\ unsullied pist 

I \M nil. HOKSF 





Poster Distributed by the Electric Motor Car Club 
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1 he Founders of the Club 

ing A little later it was decided to ha\e a permanent president and vice- 
president, a treasurer was also added to the list of officers. At a meeting 
in the latter part of 1912 the clul) was re-organi/ed under the name of 
The Electric Motor Car Club of Boston, under the direction of a president, 
vice-president, secretar\ and treasurer and e\ec*utive committee. A consti- 
tution and b\-laws were adopted and plans were formed to make the Club 
self-supporting 

The membership at the time of organization in 1911 was about fifteen, 
and has increased up to the present time to about ninet} . This membership 
consists of manufacturers and agents of electric vehicles, batteries and ve- 
hicle accessories, representatives of papers andjoumals, owners anddri\ers 
of electrics and persons interested in am wa\ with the sale of electric \e- 
hicles 

Tlie meetings, at first, were held in the Assembly Hall of The Edison 
Compam e\er\ Wednesda\ noon. Since the re-organi/ation, howe\er, the 
time was changed to Thursda^ e^ ening and the meetings held bi-monthh . 
J he Executne Committee has direct charge of the affairs of the Club, and 
also attends to such business as is not referred to spec*ial committees. There 
have also been standing committees ajipointed to take care of financing, 
ad^ ertising rates and charging sets, membership, meetings, etc. 

J he object of the Club is to promote the sale of electric \ehicles in 
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Greater Boston and to brin^ about conditions that will facilitate the in- 
creased use of electrics and to foster the social and business relations of 
those interested in the electric ^ehicle business in and around Boston. 

The meetings of the Club have always been well attended bv the mem- 
bers, and frequent!} local and out-of-town \isitors have fa\ored those pres- 
ent at the meetings with short talks on subjects of interest to the Club. 

A special feature of the campaign, from the start, has been the extensive 
use of newspaper aihertising and the publiclt^ by means of reading matter 
which has been distributed. Full page ads have been carried in the Boston 
papers and on special Sunda}s a '"People’s Electric Page,*’ de\oted to 
electric ^ehicles, electric de\ices and interesting reading matter has been 
inserted in the different papers. Numerous lectures ha\e been gnen b\ the 
president before business men’s associations, colleges, technical schools, 
church and trade organizations, illustrating the peculiar fitness of the elec- 
tric ^ehicle in its field. In all cases these lectures ha\e been illustrated b) 
a large collection of lanteni slides and moMng pictures showing the latest 
installations of vehicles and their application to both business and pleas- 
ure ser^ice. Many ^er^ attracti^e booklets and folders ha\e been mailed to 
prospects in the name of The Electric Vehicle Club of Boston. Confidential 
lists of prospecti\e customers ha^e been compiled b^ the Secretary for the 
use of tlie members directh concerned, and with this as a mailing list, 
booklets and reading matter ha^e been sent b\ The Edison Compam , which 
have stirred up considerable interest among the truck and pleasure vehicle 
interests. 

The Edison Compan\ has constanth gnen the weight of its sanction 
and the resources of its treasuiy to the piopaganda, the prestige of so 




Club I.unchcon at House of Edison Light 
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great an organi/ation for the efficient production and distribution of elec- 
tricity being a coiiMiicing factor in the public mind. 

The burdens of this ad^ertlsing ha^e been shared b\ The Edison C'oni- 
pan^ and the repiesentatn es of the electric \ehicle manufacturers; and the 
vehicle pages in the papers, as ^^ell as other forms of publicit^ employed, 
have stimulated inquiries and directed sales all along the lines of the Com- 
pan^ , besides creating a great amount of interest outside of The Edison 
Company’s territorv. 

One of the earliest offers of The Edison Compan} to the Club meml^ers 
was the free use of ad\ertising space in forty -si\ suburban newspapers with 
an aggregate circulation of nearh 70,000. Free electrical energv was also 
offered to dealers and garage ow ners for the operation of elecdric signs ad- 
\ertising electric vehicles. The Companv also used man\ of its own fixed 
and talking signs in the city and suburbs of Boston for the ad^ ertisement 
of vehicles without cost to the dealer. Two large permanent signs were in- 
stalled on the two most prominent highwavs into Boston, also at no ex- 
pense to the Club. Space was also given in The Edison Company's show 
windows for the display of electric vehicle equipment and for photographs 
of different installations. 

The Electric Motor Car Club has given much of its attention to secur- 
ing better parking spaces in the congested portions of the city, securing 
substantial concessions in relation to the parks in the downtov\n district. 
\\ ithin the last month an additional two miles of parking space has been 
secured in the shopping district. 

The Club has also taken, through its president, an active interest in 
proposed legislation at the sessions of the General Court. At the Boston 
City Club on December 11, 1911, a large banquet v\as given under the 
auspices of the Club to the Gov ernor, the Mav or and to many of the state 
and citv officials It was attended bv many of them, who were brought into 
immediate contact with the possibilities of elec-tric vehicle service. ITie 
primary object of the banquet was to bring home to the city officials the 
progress of the electric \ehicle and to emphasize their great adaptability , 
flexibility and econoniv in urban and suburban transportation. Addresses 
were made by the Governor’s representative, the Mayor of Boston and by 
Mr Haycfen Eames of (dev eland, Ohio. Mr. Eames gave a very interesting 
talk on “The Electric \ elude for City and State.” 

Through the co operation of The Edison Company, charging sets have 
been supplied to electric vehicle purchasers at very favorable terms, around 
So. 00 per month, and credits have been given for temporary installations 
rented prior to the purchase of the equipment. The Companv has also 
agreed to extend its lines vuthout deposit or guarantee if vehicle charging 
business is in sight As a result of this co-operation many charging stations 
have been installed throughout the Company ’s territory. At one period of 
eight weeks the nev\ charging installations averaged one per v\eek. 

I he Club has combined pleasure vMth its business and each summer holds 
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a field day at one of 
the clubs near Boston. 

The important part 
of this field da}" is to 
determine \\ho has the 
better baseball team — 
The Edison Compan} 
or the electric ^ehicle 
interests. Mr. W. H. 
Atkins, the father of 
the Club, offered a cuj) 
to be played for and so 
far the vehiclites have 
had the best of it. The 
trips are made entire!} 
b\ electrics and cause 
much comment among 
those who see them. 
Similarly, transportation to a regular meeting held at the House of Edison 
Light at Newton was accomplished bv electrics. 

Another meeting of the Club was held in the evening with the New Eng- 
land Section of The Electric \ elude Association of America at the River 
Works of the General Electric Compam at West Lvnn, where a supper 
and teduucal discussion of electric v ehicle motor and control progress vs ere 
the features, addresses also being given bv prominent electrical engineers 
upon the broader aspects of the electric vehicle situation. Transportation 
to this meeting was also accomplished entirelv bv electrics. 

Arrangements were recentlv comjileted bv The Edison Companv for a 
free monthlv inspection of electric vehicles at its Atlantic Avenue garage, 
all owners being invited to make this available in the interests of securing 
improved service and still greater reliabilitv of operation. 

The Edison Companv authori/ed an expenditure to carrv on a special 
research bv the Electrical Engineering Department of the Massachusetts 
Institute of Technolog v to determine by scientific studv the operating costs 
of horse, gasoline and electric trucks, and anv other data which can be 
utilized in its future work. The active work was done bv Mr. H. F. Thomp- 
son, also the Secretarv of the Club, under the personal supervision of Pro- 
fessor Harold Pender of M. I. T. The Research Department has alreadv 
made a partial report, demonstrating the work done and the results accom- 
plished, and IS now on its second vear of analvtical work. 

The Club has also given its attention to compiling a complete list of 
charging stations throughout the whole of New England, and has also in- 
vestigated the different charging rates of the different garages and central 
stations of Massachusetts with a viev\ of obtaining a more uniform rate 
throughout the State. 
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A copy of the minutes of even meeting is sent to the Accumulator- 
labrick Aktiengesellshaft of Berlin, Germany, and to main interested per- 
sons in America, and much interest has been expressed b} them in the work 
in Boston. 

Pennants ad\ertising electric ^ehicles have been designed by the Club 
and are furnished to the members and o^^ners b\ The Edison Companv. A 
composite commercial and pleasure car seal has been prepared for use on 
the Club stationary. Through the ^^ork of the Club officers, all railioad 
and steamship terminals in Boston have granted the free use of then facili- 
ties to the electrical vehicle, and the fire insuiance interests have had then- 
attention called to the nominal risk of this tv pe of ecjuipment vMth the 
hope that certain reductions in rates ultimatelv niav be forthcoming. At 
one of the meetings of the Hub it v\as announced that if the 25,000 tons 
of freight handled dailv in Boston bv horse, steam and gasoline traction 
were handled bv electric trucks, the estimated saving would be SI, 250, 000 
per vear. 

During the extreme hot weather of the summer of 1911, when the vital- 
itv of both horses and men freciuentlv broke under the strain, a sjiecial 
effort v\as made to emphasi/e the value of electric tiucks and deliverv 
wagons. During the slippery weather of the past two winters, the Club has 
played an important part in the relief of street congestion and the im- 
provement of traffic conditions resulting from the falling of horses on the 
grades. 

One of the most im- 
portant features of the 
campaign was the an- 
nouncement bv The 
Edison Company that 
they had decided to 
replace all of their 
one hundred and fiftv 
horse-draw n v eludes 
and gas cars bv electric 
trucks and runabouts. 

This came as a result 
of their investigations 
into electric transpor- 
tation, and was used 
extensively in their ad- 
vertising campaign. 

On every Memorial 
Day there has been a 
w o r k-h o r s e parade, 
which has been a fea- 
ture of Boston life for 




Sign at Chelsea 
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mam \eais. The Club has been instrumental in holding; an electric truck 
parade on this dav in contrast to the regular horse parade. In Ma\, 1911, 
over sixty machines \sere sho\Mi, ^^hlle a \ear later that numl^er was in- 
creased to over one hundred Through the courtesy of Mr. dhomasA. Edi- 
son, moving pictures were taken of both these displays, which ha\e been 
shown all over the country at various talks and discussions. 

The results of all this hard work and expensive ad\ertising have lieen 
ver\ gratif\ ing to The Edison Compan\ . hen the Club first started the 
total number of different electric vehicles represented in Boston was se\en 




Your Customers See Your 
Debvery Wagons More 
often than Your Store 
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Electnc Wagon* Are Most Suitabie 
for Your Deinrene* 
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Modern Merchandizing 



Page 45 



f 







[ Newspaper Advertisements Used by The Edison Electric Illuminating Company of Boston 
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In one yeiir this number had increased to twenty. 'L'he increase in the num- 
bei of registrations in one \ear was almost 56%. Pleasure cars increased 
from 238 to 405 and trucks from 173 to 224, a total increase of 218 ma- 
chines. In one week there was a new registration e^ery two hours of a busi- 
ness day. All this has been accomplished b} personal effort and de\oted 
lovalty in the face of outside skepticism. 

A glance at the following curve and chart goes to disprove any state- 
ment that the electric vehicle is not here to stay, and The Edison Com- 
pany full^ believes that the increase is not only permanent but w ill con- 
tinue until the horse is a thing of the past. 

Below is a table showing the electric vehicle registrations for the last 
four y ears. 




Euisox TrRiuioin 



1910 

1911 

1912 



Si Alt OF Massac HI sF/ns 
( ^Vhole incVd^g Edison territory) 



Plfasurf 


Commercial 


Pleasure 


Commercial 


54 


46 


238 


173 


80 


88 


405 


224 


198 


134 


487 


262 


214 


189 


510 


370 



I 
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T he opening of this public Edison ^ai a^e \\as one 
of the most important features of the electric 
\ehicle campaign undertaken bv The Boston Edi- 
son Com pan} . The demand for such a garage had long 
been felt in Boston h\ users and agents of electric ^e- 




Here the pleasure \ehicles and trucks could lecene 
intelligent ser\ ice, and the batteries high-grade care at a 
moderate cost to the customer. It had long been known 
that people would not bu^ , nor could dealers sell, \ eludes unless there were 
con\enient places in Boston where such seiwice could be obtained This 
garage was built with that end in Mew, was sanctioned b\ the Electric 
Vehicle Association of America, and was mn under the supeiMsion of the 
Garage Committee of that Association. 

An old gasoline garage of The Edison Compam was used for this pur- 
pose. It is a one stoi*} concrete building situated at 476 Atlantic Avenue 
The building is not a pretentious looking affair and no money has been 
spent toward artistic effect, but e\eiw means has been taken to proMde for 
the best of ser>ice. This went a long wav to pro\e to prospective garage 
owners that a model electric garage could be fitted up and run at a mod- 
erate cost without sacrificing quality of seiwice. 

The building itself is 100 h\ 50 feet and can comfortabb house thirt} 
\ ehicles. 

The charging is done from two panels in the operating room in one cor- 
ner and the current is supplied direct from The Edison Compam 's D. C. 
three wire mains. 

Each panel has six charging switches and rheostats. Convenient charging 
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receptacles are placed about the floor, and cables of \arious lengths are 
used to charge vehicles in an\ part of the building. 

At one end is a w ashstand and at the other a repair shop, battery space, 
work bench and facilities for charging ignition batteries. A gallery at one 
end contains the stock room and drivers’ quarters. The entire garage is 
lighted by Ma/da lamps with Holophane reflecdors. 

The Company has offered so far an option between a flat rate per vehicle 
per month covering currenh, irrespective of mileage, v\ashing, polishing, 
flushing, batterv testing, inspecting, expert advice, adjustments and minor 
repairs, or a charge on a kilowatt hour basis plus a fixed charge. 

In SIX months the garage was taxed to its limit and had proved itself to 
be of the utmost assistance to electric vehicle interests in Boston. 



The House of Edison Light 




Fourth of July at the House of Kdison Li^ht 

Our Company played its part in the Safe and Sane Fourth of July eelebration in Waltham with a ^?rand illumination at our “house elee- 
trie." rhere was open house all day the Fourth. This elaborate display attrac ted hundreds of visitors and sight-seers. The illumination 
was continued for three nights. 







D uring the summer of 1911 The Edison Electric Illuminating 
Company of Boston adapted as an advertising feature a portable 
electric house in order to bring current consuming devices before 
the public of the forty cities and to\\ns which it supplies. This House was 
known as The House of Edison Light, and was fornialh opened to the 
public on Wednesday noon, the 12th of No^ ember, 1910. This House is 
perhaps the most no\el means of advertising that has ever been attempted 
bv anv Central Station. In this wav the Edison Companv is able to bung 
home to its customers, bv actual demonstration, the ease and cleanliness 
with which a modern household can be run. It represents the height of 
electrical development in domestic life, and is a marvel of complete and 
efficient economy. 

The House is a verv substantiallv built wooden house, 34 feet scjuare, 
and contains five large rooms, each 14 bv 14 feet — a reception room in the 
center of the cottage, a dining room, a librarv , a bedroom and a kitchen — 
in addition to these there is a roomy hallwav, a large pantrv , a bathroom 
and a back entry. On the front there is a pergola about 8'XIO^ in si/e and 
in the rear a small outhouse used as a laundrv . 

While the House was being built, the interior wiling was installed pei- 
manently in the sections, and after the house is put together these dif- 
ferent circuits are connected by joints so that no delav can arise bv being 
required to rewire the house each time it is moved. After the House was 
finished, it was entirelv furnished bv Jordan Marsh ^ Companv , one of 
the largest department stores in Boston. No expense was spared in ecjuip- 
ping each room with suitable furniture and hangings, and the excellent 
taste that was shown in selecting the furnishings makes it a most attrac- 
tive place, even without the additional features of the electric service. 

Very few of the devices that are installed in the House are unique or 
especially novel. Only those that have been in use for vears and have been 
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Front ^ le^v of House ^vlnle in Neuton 

proved to be practical and efficient are considered The \alue of the House 
as a place of imestii)ation for present and prospective householders lies in 
the fact that all of the ^arious applications of electric service and appli- 
ances are collected here so that the\ can be studied, and the econoiny dis- 
covered in connection ^Mth other things. Most people know that electric 
fans are good, that toast can be made on an electric toaster, that coffee 
can be boiled, that vacuum cleaners, Mbrators, polishing machines and 
manv' other de\ices can be operated in the house electricall} and with 
great convenience, but man^ ha\e \et to have practical experience with 
these things. All these devices are brought into one displav in the House 
and make those who visit it realize that the electric dav , as well as the 
electric night, is at hand. 

At one side of the House there is a small portable garage made bv the 
same firm that built the House. This contains a Bailev electric roadster, 
full charging equipment, and main electric conveniences that are so neces- 
sary to the autoists’ use. 

The grounds about the House are always laid out in a verv attractive 
wav and the demonstrators take great pride in making it the show place 
of any town in which it happens to be. 

The House is under the general supervision of a competent demonstra- 
tor who is generally a resident of the town in which the House is situated. 
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Tlieie aie also t^^() ladv demonstrators ^^ho are aluaAs ready to show \isi- 
toi s evei \ thing and to demonstrate thoroughly the man} different appli- 
ances that aie to be found theie. 

The i)lan of The Edison Compaii} has been to transfer the House 
from one to\Mi to another within its tern tor} . Alread} it has been lo- 
cated 111 Winc-hestei, Newton Center, and South Framingham, and is at 
present in the town of Waltham. The Conipam tries to obtain some promi- 
nent corner in the residential district on which to place the House, as it 
IS the people in these districts that the House tries to reach. The method 
of transpoitation between the difteient towns has been b} means of elec- 
tric trucks and the time to make the move, including taking down, set- 
ting up, building foundations and the other necessar\ construction is from 
three to four weeks. 

A ver\ successful feature of the House has been the large number of 
special parties that ha\e Msited it. These include societies, high school 
classes, schools of Home-making The House of Economics, The Brookline 
Monda\ Morning Club, The Newton Social Science Club, I.asell Seminaiw 
girls and mam pm ate paities Anothei feature has been the special lunch- 




Ihc Dining Room 
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I he Lltctiic Kitchen 

eons and dinners that have been ^iven b\ the Coinpanv to its fi lends 
Everything served at these dinners has been on a pai with the best hotels 
in Boston, and has been cooked entiieh in the House and entireb b\ 
electricity . 

The results obtained fioin this House ha\e been \ei\ giatifMng. The 
Company" has obtained inanv ne\\ customers, and mam of the old houses 
in the to\\ns in the neighborhood of the House are being wired for elec- 
tricity". This latter growth can be attributed entirely to tlie influence that 
the House has brought to bear upon its visitois. The sale of appliances at 
the House has more than doubled in the three years it has been open. 
This is also true of the attendance. The \\ay in ^^hlch the Company has 
kept up the interest among the different towns has been by means of ex- 
tensive reading matter and photographs in the subuiban papers, and the 
distribution of postal cards bearing different viev\s of the House. In addi- 
tion to this, the editors of the various papers and their families have been 
entertained at the House at different times, either at luncheon or dinner, 
and have therefore been able to put in their respective papers their own 
personal experiences v\ith electric devices. The success of the House has 
been so great and the results so far reaching that The Edison Company in- 
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tends to continue its use in manv of the other small towns in \ihich its 
customers live. 

Tlie follo\Mn^ figures give an ideii of the growth of the attendance and 
sales at the House of Edison Light • 





Attendance at Manchester 




4,806 




Attendance at Ne\^ton Center 


9.680 




Attendance at So. Framingham 


9,813 




Sales at AVinchester 




S460.5.5 




Sales at Nekton Center 




943.25 




Sales at So. IVamingham 




867.87 




Total attendance — 25 months 


24.299 




Total sales 25 months 


S2271.67 




HOUSE Ol' EDISON LIGHT 




Attendance 


SaUii 






Home Situated in ^V inchester 






Dec , 


1910 500 


S14-8.21 




Jan , 


1911 1,.5T9 


52.40 




Feb 


772 


32.00 




Mai 


1,251 


71.40 




Apr 


704 


131.54 




May 




25.00 


8460.55 




House situated in Xeicton Center 






June 


2,1.56 


879.40 




Julv 


799 


91.40 




Aug. 


838 






Sept. 


787 


57.89 




Oct 


658 


22.00 




Nov 


571 


63.15 




Dec. 


461 


265.86 




Jan., 


1912 492 


48.00 




Feb 


859 


29.50 




Mar. 


1,238 


126.90 




Apr. 


821 


101.35 


S943.25 




House, situated in So. Framingham 






Mav 








June 


3.326 


S182.02 




July 


2,039 


173.95 




Aug. 


1,559 


122.50 




Sept. 


1,173 


143.13 




Oct. 


793 


170.15 




Nov. 


511 


76.12 


8867.87 


Dec. 


412 







C 



€ 



24,299 



?2,271.6T 



Farm of Edison Light and Power 




From top to bottom The Center \isle; Wood Splitter; One Corner of the Tent 








Farm of Edison Light and Power 

T he Farm of Edison Light and Power was built b\ The Edison 
Coinpan\ of Boston to acHjuaint the public more fully with the nu- 
merous applications of electricit) which are now practical in agii- 
cultural work. Ihe lines of Ihe Edison Company tra^erse large semi-ruial 
districts in which market gardening and small scale farming are prominent 
occupations. In order to stimulate this class of business it was thought 
ad\isable to demonstrate the different farm appliances in one exhibit where 
the small, as well as the large, farmers might see the devices operated un- 
der working conditions. 

It has been thought that the use of electncitv on the farm could only 
be applicable to large estates, but as a matter of fact, it is entirelv feasible 
to use electric service to good advantage even on the verv small farm where 
opportunities for its application may be very limited. 

In the Farm of Edison Light and Power special attention was made to 
attract the small farmer, and the arrangement of the exhibits was given 
special consideration, with that end in view Great care was exercised in 
selecting the appliances, both as to tv pe of apparatus and si/e of same, so 
that the visitor need not be discouraged, either at the investment cost or 
the cost of operation, but instead would be impressed with the possibilities 
of electric service in making the daily duties more enjovable 

In this Farm have been collected all the farm appliances that are on the 
market and that use electricity . These devices are set up on two platforms 
about 100 feet long. In the Summer the exhibit is placed in a tent, but when 
the weather becomes cold it is shown in some hall or suitable building 
The tent itself is 103 feet long and 50 feet wide It is oval in shape, 
and is 24 feet high in the center with 10-foot side poles and 18-foot inter- 
mediate poles. The two platforms containing the appliances are arranged 
down the center of the tent with aisles between and aiound the sides The 
exhibits are arranged on the platfoims so as to illustrate the uses of elec- 
tricitv in the barn, workshop, living-room, kitchen and dairy . The platforms 
and the positions of the appliances w ere designed so as to facilitate ready 
dismantling and easv transportation. The tent is illuminated at night bv 
13 500-watt lamps equipped with prismatic shades and hung from ropes 
between the poles. All the motors and lights are fused and metered on a 
large distributing board which is mounted on a large panel and placed just 
within the main entrance. 

Each exhibit has its separate circuit running from the board in flexible 
conduit, and these conduits are laid under the wooden platforms, thus 
making it verv easv to dismantle and pack away. 

A 30 kw. transformer is used to supply the whole farm at 110 or 220 
volts just as it may be desired. The energy is taken from the Com pan v ’s 
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\n Exterior Vie\\ 



overhead mams and this, of course, allows the Farm to be placed an} where 
on the Companr 's lines. 

The success achieved during the first month that the Farm was open 
encouraged the Management of The Edison Companx to transport the whole 
exhibit to other sections of its territorx This transporting has been done 
bv means of two electric trucks, which are part of the exhibit. 

'Fhe editor of our monthlv publication, Edison Life, recentlv put in his 
paper a sketch of the modern farmer “doing his chores “ after a visit to 'ITie 
Farm of Edison Light and Pow er. His chormg tools consisted of a pair of pli- 
ers and a coil of wire This is quite a change from the farmer of olden days. 

Probably the two most important items on a farm m these days of m- 
tensixe farming are the questions of irrigation and the reclaiming of land 
by drainage. T he use of electricity for these tx'o uses is a xery desirable 
load for the Central Station Although the Farm has no complete irriga- 
tion outfit, the demonstrators are prepared to show charts and gixe figures 
concerning this type of appliance There are already many farms around 
Boston that are using the Skinner sx stem of irrigation, which consists of a 
series of small no/zles placed hori/ontallx m a supply pipe placed two feet 
above ground, the application of water lieing similar to ram. At one irri- 
gation plant 111 constant operation during the dr_x months of the summer 
of 1912 the cost for electric power was SI per month per acre. 
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Amono other mone\ saMn^ deMces 
are the feed grinders and mixers. It has 
been sho\\n that cattle eat all of their 
feed (cornstalks) if it is finely crushed 
and mixed, something theA \m11 not do 
if it IS gneii them ^^hole. This is also 
true of horse feed and the oat crusher 
\Norks on similar lines to the other 
crushers and increases the efficiency of 
the horse 

Perhaps the most important appli- 

Hec-tr>c Farm Truck modern days is in the 

milking machine There is no question 
concerning its advantage overhand milking from the sanitarv point of view . 
It also allows all the cows to be milked at the same time with a very small 
amount of labor. Tests have shown that one kilowatt hour is used for each 
milking of fiftv cows. This machine also cleans the cattle similar to a va- 
cuum cle^iner and adds to the cleanliness of the barn 

If a farm has a milking outfit it is not complete without cream separa- 
tors, milk testers, butter-churns, butter-workers and bottle washers. 

Other monev saving devices are small refrigeration outfits and house and 
barn water-pumping plants. A good outfit in the latter case is a pressure 
tank with automatic starting and stopping device This is a great advan- 
tage for faims as it affords ample fire protection and therefore lower insur 
ance rates. 

For the heav ler w ork 
on a farm a small elec- 
tric motor mounted on 
a portable truck w Inch 
can be mov ed to v ai ions 
locations in the build- 
ings has been adapted. 

This motor can be used 
for driving an ensilage 
cutter, sawing wood, 
splitting wood, operat- 
ing a hav hoist, run- 
ning a cider mill and 
grinding feed. It can be 
seen that no two of 
these different devices 
hav e to be operated at 
the same time and can 
easilv be run from the 

portable motor. The Alilkmg Machine 
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I he Diir\ 

There is another application of electricity to the farm that is not em- 
bodied in this 1 arm, such as the application of hi^h freciueiicy currents to 
stimulate plant gro^^th, although information on the subject can be given 
bv the demonstrators. 

As we have said before, this Farm is installed in a large tent. When it 
IS first seen, the impression that it gnes one is that of a circus. It has been 
found that this is ver^ important as it immediately makes the farmer in 
his rough clothes more at home than if the exhibits were in some more 
pretentious place Manv of the natives of the small towns have visited the 
Farm in their farming clothes and have spent more hours investigating 
and talking to the demonstrators than they would ha^e if they had felt 
obliged to put on then Sunday suits. 

The different dnisions in the tent contain the barn, workshop, kitchen, 
dair\ and living-room, and these in turn contain the numerous machines 
without which no farm can be run. 

The barn and workshop contain buffing and grinding machines, breast 
drill, branding iron and forge, forge blower, glue pot, soldering irons, 
pump jack, meat chopper, grindstone, circular saws, vegetable cutters, corn 
shellers, bone grinders, incubator, wood choppers and splitter, horse groomer 
and clipper, feed cutter, portable truck, cow^ stalls, milking machine and 
cattle groomer w ith fan, hay hoist, ensilage cutter and blow er, c\o\ er cutter^ 
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feed grinder and feed mixer. The li\ing-room contains all the \arious forms 
of domestic appliances such as flatirons, percolators, toasters, \ibrators, 
chaflng dishes, sterilizer, se\\ing machine and ^acuum cleaner. 

The kitchen is complete in all its devices and has an electric cabinet, 
flreless cooker, ranges, potato peeler, ashing machines and vM’ingers, ice 
cream freezer, pump and ^^afHe iron, hot water heater, furnace blower and 
corn popper. 

The dairy contains a refrigerator, cream separator, cream tester, butter 
churn and bottle washer. 

There are in addition two electric trucks, one runabout, house pump, 
irrigation pumping outfit and portable motor. 



Exhibit — Appliances for Use on the Faiin and in the Biin 
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The Lecture Bureau 

F I\ E years ago the Publicit} Department of The Boston Edison took 
up the idea of running a series of lectures and demonstrations before 
clubs, societies, meetings and gatherings of various kinds. 

The success of the first fe^^ vears of this lecture bureau ^vas so maiked 
that during the ^v inter of 1912-13 this bureau \\as enlarged by the addi- 
tion of three lecturers and four assistants, \vho made a special effort to in- 
terest the numerous gatherings they addressed by sho\\mg them in opera- 
tion the mail} household deMces on the market. To obtain this result a 
demonstration set \\as built consisting of two portable tables equipped 
with receptacles; one range, percolators, toasters, ovens, heaters and a 
stereopticon lantern. This set has been used considerably during the past 
winter with very gratifying results. The general method followed by the lec- 
turers after they^ ha\e made arrangements to gne their talk is as follows 
The operator of the lantern first sends the demonstration outfit to the 
place of meeting, either by the Edison express or by the regular express. 
When he gets there himself he sets up the tables and arranges the appli- 
ances. Sometimes it is necessary to run temporary service into the hall and 
perhaps install a transformer and he also attends to this. The service is alw ays 
cut in behind the meter so that no charge for it is sent to the customer 
There are also two lady demonstrators who attend the lecture and who ob- 
tain all the necessary articles for the small spread that they give after every 
lecture. When the lecturer arm es everv thing is in readiness for the lecture 
to begin. 

The lecture itself deals with a short histon of electricity, and a short 
account of the Ines of the most noted inventors and workers in it The lec- 
turer then describes bA means of slides the different applications of elecliic- 
ity to the home, and the ease and cleanliness with which the devices can be 
run. He usually^ ends up with a short talk on the \arious rates of Ihe Edison 
CompaiiA best suited to the Aarious deMces The lectures have been gnen 
before all classes and all ages of people, and for that reason the lecturer has 
no set talk but Aaries it according to the audience before whom he talks. 

After the lecture is o\ er the audience is inMted to partake of some coffee, 
toast and perhaps cake, which the demonstrators have been making during 
the progress of the talk. These demonstrators also explain the methods of 
operating the various appliances to those who are interested The compact- 
ness of this outfit and the ease with which the demonstrators can set up, oper- 
ate, wash and pack away the various appliances alw ay s has a gieat attraction 
for the audience. In some cases wheie it has been found necessarv to use 
this outfit twice in the same evening, the demonstrators have washed the 
dishes, packed away the devices into their crates and shipped the whole 
outfit to the next hall, all in the short space of twenty minutes 
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The lecture bureau is under the direct super\ ision of the Ad\ertisin^r Su- 
perintendent and is made up entirel\ from the regular employees of the 
Company. During the si\ months ending Ma\, 1913, the four lecturers de- 
Inered their talk before 22,550 people in 148 lectures. At these 148 lec- 
tures the demonstration outfit was used 33 times. 

Below IS a table of the attendance at the lectures. 





Dkcfmbek 


Ji\ 


1 \in 


Ffbiu \r\ 


M 


\K( H 


Aprii 




Lecturer 


L A 


L. 


A. 


L. 


A. 


L. 


A. 


L. A, 


L. A. 


1 


4 330 


7 


540 


14 


3104 


19 


5631 


15 1785 


4 245 


2 


4 314 


5 


926 


6 


467 


11 


770 


15 1070 


3 115 


3 




3 


300 


2 


225 


3 


235 


8 389 


4 


50 


4 








1 


140 


8 


698 


7 362 


1 


25 




8 644 


15 1 


766 


23 


3936 


41 


7334 


45 3606 


12 435 



Total, 148 Lectures; 22,550 Attendance 



In addition to these lectures, the ad\ertising department has gi\en three 
May breakfasts during that month. 

These Ma^ breakfasts are the most popular social e^ents of the subur- 
ban churches A small sum is usualh charged for admittance and is gi\en 
to some hospital or worthA charlt^ . The breakfasts are gnen out of doors 
on the church grounds, and not only the members of that church attend 
but the whole communit\ generally patroni/es them. 

The main difficult\ arising in running a festiMt> of this kind is to keep 
the breakfasts warm until ser\ed. This year this trouble was o\ercome In the 
use of electric appliances. At the three breakfasts gnen this last Ma} a teni- 
porar\ service was run and all the cooking and warming done entireh by 
electricity. 

At the first of these breakfasts, at the Eliot Congregational Church at 
Newton, one thousand people weie fed. The appliance used here included 
one hotel o^en to warm plates, rolls, etc; three smaller o^ens to crisp ba- 
con, SIX egg boilers, and twehe chafing dishes to scramble eggs. 

At the second, at the I^nitarian Church in M est Newton, nine hundred 
people were taken care of. I'our pancake grids, six egg boilers and two hot 
closets were needed to attend to their wants. 

At the last breakfast, at the First Congregational Church, Roslindale, 
two lard kettles for fr\ing two thousand fish balls, fouro\ens to keep them 
hot, SIX water coils to get hot water for washing purposes, and two fiNe- 
gallon and two three-gallon coffee urns, and twehe chafing dishes were used. 
At this breakfast the people brought oatmeal from home which was kept 
warm until needed. The fish balls were also made the night before and 
kept warm until morning. 
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The electrical appliances were furnished by the Simplex Electric Co. of 
Cambridge, Mass., and the current to run them b\ The Itoston Edison Co. 

Below is a complete list of the gatherings before whom The Boston Edi- 
son gave lectures and demonstrations during the past year 

Men’s Club of the Immanuel Baptist Church, New ton 
Al)erdour Lodge F. A: A. M., Masonic Temple, Boston 
(’ommercial Club, Natick 

Men’s Club, Hoslindale Baptist Church, Boslindale 
Milton Academy, Milton 
Ho\bur\ Latin School, Roxbui*} 

The Newspaper Club, Boston 

Bowdoin School for Girls, Boston 

Men’s Club, St. Luke’s Episcopal Church, Allston 

Boys of the Boston High School of Commerce, Boston 

Girls at the Boston Trade School for Girls, Boston 

Invited guests at The PMison Farm of Light and Power, Boston 

Girls’ Evening High School, Boston 

Men’s Club, St John’s M. E Church, Boston 

Foresters, Odd Fellows Hall, Medway 

Church Club, Prospect Hill Congregational Church, Somerville 

Men’s Club, Prospect Hill Congregational Church, Somerville 

Hunnewell Club, Newton 

Men’s Club, Congregational Church, Canton 

Men’s Church Club, \\ estwood 

\Vorcester Publicity Association, W'orcester 

Brotherhood, First Presbyterian Church, East Boston 

Endeavor Society^ South Baptist Church, South Boston 

Temple Brotherhood, Boston 

Phillips Brooks Club, Church of the Redeemer, South Boston 

Norwegian Lutheran Church, Roxburv 

Aberdeen Club, Unitarian Church, Chestnut Hill 

Civic Club, Millis 

First Methodist Church, Boston 

Boston Scientific Society, Boston 

Central (.’ongregational Church, Dorchester 

Congregational Church, Hopkinton 

Freedom Club, Somerville 

Barnard Memorial, Boston 

Men’s Good-Fellowship League, Baker Church. East Boston 

The South Boston Trade Association, South Boston 

(^uota Club, Grove Hall 

Baptist Church, Somerville 

Charlestown High School, Charlestown 

Fisher Business College, Boston 
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Congregational Churc-h Club, Dover, Mass. 

Sec-ontl Congregational Church, Me<lfield 
Latavette Loilge ot Masons, Roxburv 
Dorchester High School, Dorchester 
Congregational Ladies’ Aid Society, Carlisle 
llolliston Grange, Holliston 

Golden Rule Ikotherhood, First Congregational Church, Waltham 
Y. P S. C E. Beth Eden Baptist Church, Waltham 
Robert G Sha^^ School, W^est Ro\bur\ 

Auburndale Ibotherhood, Congregational Church, Auburndale 
So Framingham Newspaper Men and Families at the House of Fxlison Light 
Medheld Grange, Medheld 

St John's Royal Arch, Chapter of Masons, East Boston 

Boston Girls' High School, Boston 

Second Congregational Church, W'lnchester 

Baalbec Lodge of Masons, East Boston 

Men’s League, Baptist Church, Hcde Park 

Faneuil Improvement Association, Faneuil 

The W oburn M E. Church, W'oburn 

Charles Gordon Ames Brotherhood, Church of the Discnples, Boston 

W Onohatiuahan Tribe of Rc‘d Men, SomerMlle 

Allston Council, Roval Arcanum, Allston 

Elm Council, Royal Arcanum, W est Somerville 

Highland Chapter, (). E. S. , Somercille 

Jamaica Plain Baptist Church, Jamaica Plain 

Bethlehem Court of Foresters, Roslindale 

Men's Club, W est Somerville Congregational Church, West SomerMlle 

Men's Club, M. E. Church, Newton Lower Falls 

Parents Association, John Cheverus School, Orient Heights 

W inter Hill Congregational Church, Somerville 

Berean Class, Baptist Church, last Boston 

Congregational Church, Brighton 

Men's Class, Trinity M. E Church, Charlestown 

ladies' Aid Society, W eston M E. Church, W eston 

St. Mary’s Hall, Cooper St., Boston 
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